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New headquarters location set to openNew headquarters location set to open

KSDKSD introduces new technologyintroduces new technology
Roadnet SoftwareRoadnet Software

Kessler Sales and Distribution will be opening the new New Jersey Headquarters in

Woodbridge on June 30, 2008.  Our warehouse facility has successfully been moved as

of May 27, 2008. We will proudly reside at the following location:

Kessler Sales & Distribution

500 Green Street

Woodbridge, NJ 07095

All telephone numbers will remain the same:

Tel: 1-800-526-5104

Fax: 1-800-438-7823

Kessler Vice President and General Manager Tim Hagan has said many times that "…in

many ways, KSD is a transportation company that just happens to sell something". In the

past year, Tim sought a way to dramatically improve the overall effectiveness and

efficiency of the delivery fleet of KSD. This search has led to KSD bringing on board a

new routing and tracking system for its delivery truck fleet. 

The new system dramatically improves the ability of company personnel to more

effectively and efficiently route delivery trucks. The tracking capabilities of the new

system allows warehouse dispatch personnel to track in detail all of the trucks in the KSD

fleet, as well as all fleet activities from a number of aspects during the delivery day. The

new system also has the capability to allow sales, customer service, and management

personnel to track the all activities of the delivery fleet right from their desks on their own

computers.

The new system is well on its way to fulfilling the Tim's dream of improving the

operation of the KSD delivery fleet so it can provide the best possible delivery service for

all of KSD's customers. 

The 2008 KSD catalog The 2008 KSD catalog 
is in the mailis in the mail

Check your mail, the new KSD catalog is on its way.  This

years catalog contains over 400 pages of product. Please let

your sales person know if you have not received it. 



Visit us on the Web at www.ksdusa.com

Only buy or fill up your car or truck in the

early morning when the ground temperature is

still cold. Remember that all service stations

have their  storage tanks buried below ground.

The colder the ground  the more dense the

gasoline, when it gets warmer gasoline

expands, so buying in the afternoon or in the evening....your

gallon is not exactly a gallon. 

One of the most important tips is to fill up when your gas tank is

HALF FULL or HALF EMPTY. The reason for this is, the more

gas you have in your  tank the less air occupying its empty space.

Gasoline evaporates faster than you can imagine. Gasoline storage

tanks have an internal floating roof. This roof serves as zero

clearance between the gas and the atmosphere, so it minimizes the

evaporation. 

Another reminder, if there is a gasoline truck pumping into the

storage tanks when you stop to buy gas, DO NOT fill up--most

likely the gasoline is being stirred up as the gas is being delivered,

and you might pick up some of the dirt that normally settles on the

bottom.   Hope this will help you get the most value for your

money. 

Meet Laverne PadillaMeet Laverne Padilla
Laverne Padilla  works at our New Jersey Head

Quarters in our Accounts Recievable Department.

Here are just a few facts about Laverne so you

can get to know her. 

Duration – Nov. 1988

Position – Accounts Receivable

Background – Bookkeeping & Accounting

Family –  Married to her husband Juan 20 yrs  

4 Children;  Tevin 17, Alyssa 16,

Twins are Jazlyn & Jailyn age 6 

Favorite Movie –  Losing Isiah 

Favorite Artist – India Arie / Whitney Houston

Little known fact – Enjoys baking and cake decorating.

Contact information -1- 800-526-5104 ext 3108

Lpadilla@ksdusa.com

Don't Forget: Stay CoolDon't Forget: Stay Cool
Tips on how to stay cool without air conditioning:

1. Drink water, even if you are not thirsty! You must replace fluids lost

in perspiration to prevent dehydration. 

2. Avoid direct sunlight. Stay in a shaded area if possible. Wear clothes

that cover up the body. A wide-brimmed hat is good. Light-weight,

loose-fitting cotton clothing should be worn.

3. Keep the air flowing. turn on the ceiling fan or box fan in the room.

Do not make a fan out of paper and use it to wave air past your face and

neck. This activity actually burns calories and raises your core

temperature.

4. Turn off the stove or other sources of heat.

5. Eat less. Smaller meals with less protein will reduce metabolic heat.

6. Eat spicy food. Spicy (hot to the taste) food increases perspiration

which cools the bodyas it evaporates.

In 2007, 408 industrial plants

employing almost 29,000 people

began operations in the U.S.,

according to Industrial Information

Resources

(www.industrialinfo.com). At the

same time, 268 plants employing

almost 57,000 people closed and

ceased operations. Despite peaking industrial plant construction

activity, industrial jobs are decreasing, due in part to manufacturing

jobs exiting the U.S. to areas like Mexico and China with cheaper

labor, materials and energy. Also, the new plants coming online are

highly automated and require fewer employees. The 408 new plants

join more than 32,000 operational industrial plants with about 6.9

million employees. 

How to save while at the pumpHow to save while at the pumpAnnouncementsAnnouncements

U.S. Gained 140 New PlantsU.S. Gained 140 New Plants
Last YearLast Year

WELCOME NEW EMPLOYEES

Sarah Raleigh Internet and E-commerce Sales

Sylvia Ahlberk  Account Manager

Drink Plenty of Ice WaterDrink Plenty of Ice Water



Americans may be “greener” than they think when it comes to doing their part for preserving the environment, with many participating in

more than two “green” activities as part of their regular routine.

That’s the conclusion of a recently released lifestyle survey aimed at gaining an in-depth understanding of

people’s relationship to the burgeoning “green” movement and how it fits into their lives. The study, entitled

“Moving Consumers from Green Interest to Green Action,” was conducted by Insight Research Group in part-

nership with HGTV and the Natural Resources Defense Council, a non-profit organization of scientists,

lawyers and environmental specialists dedicated to protecting public health and the environment.

The research, whose results were announced late last year, revealed that more than 84% of respondents believe “it is a moral obligation” to

care for the environment, and 86% already participate in at least one green activity such as conserving energy at home, recycling, driving a

fuel-efficient car, buying recycled products or picking up litter.

Not surprisingly, given the increased media coverage of green topics, the study further found that 40% of consumers say they are more

aware of environmental issues now than they were in 2006. In addition, 81% of respondents think the current focus on environmental or

green issues is “here to stay” rather than a “passing fad.”

The research also concluded, however, that a major barrier to becoming involved in more “green” actions is people’s trepidation that such

activities may associate them with extreme political or environmental viewpoints.

Call us Toll Free 1-800-526-5104

Majority of Americans Embracing Living ‘Green’ Majority of Americans Embracing Living ‘Green’ 

Whether boasting curves and sleek design, color or flowing shapes,

today’s kitchen sinks and faucets make a bold design statement.

Indeed, the sink has always played a key role in the kitchen; whether

it was great grandma’s wash basin, a simple porcelain bowl or a

sleek stainless number.

Today, not only has the number of sinks grown, but the role of the

sink has also expanded. It is key to the kitchen water station, which

may include a stylish faucet with multiple spray options and a host of

accessories from soap and lotion dispensers to water purification sys-

tems.

According to manufacturers recently surveyed by KBDN, stainless

steel remains the hottest style trend in sinks, with oversized, single-

basin models also hot. Custom designs are popular when adding

water accessories, and manufacturers say that faucets are all about

curves.

Of course, personalization remains a key trend, with designers choos-

ing from an ever-growing array of innovative designs, shapes, sizes

and materials.

http://www.kitchenbathdesign.com

Product Trends, Stainless StyleProduct Trends, Stainless Style
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